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Enhance Your Online
Presence: Search Engine
Optimization
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Search Engine Optimization

m Improving your ranking on the organic search results
in search engines. (optimizing your search engine
presence)

m Content is Key

m Social Media

m Mobile Matters

m Google Tools

m Google Advertising

SKOL MARKETING.
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Economic Impact

mGoogle’s search and advertising tools generated
$222 billion of economic activity in 2016

m  $80 billion in 2011, $94 billion in 2012, $111 billion in 2013, $131 billion
in 2014, $165 billion in 2015

m $4.6 billion in Minnesota

m Benefiting 22,000 local entities

MINNESOTA
- Google helped provide $1 ,500,000,000

of economic activity for 32,000 businesses, , web
publishers and non-profits in 2012.

(That's enough to equip half of the households in
the Land of 10,000 Lakes with a new rowboat.)"

SKOL MARKETING.
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Search Anatomy (Google)

GO gle skol marketing

Al News Shopping Images Videos More » Search tools

Minnesota Web Designer - Windmill Design - windmilldesign.com
[ www.windmilldesign.com/ ~ (612) 521-4286

Websites that Build Brands. Strategy, Design, Copy, SEO, Development, Hosting.
Flexible CMS - ites - Web & Ir ional Design

§ 1227 Tyler St NE #180, Minneapolis, MN

Minnesota Web Development - Get Your Free Project Quote
[T go.nerdery.com/Website/Development ¥ (877) 664-6373
G i results with rd ing website design and development.
10K+ finished projects - Methodical & transparent - E-comm, B2B, B2C - Full lifecycle support
Evaluate Your Website - See Our Work - Systems Integration - Mobile Applications

St Louis Park © Irish Titan CALHOUN ISLE
Volono Website Design
GE] A -
v v
Minnesota Creative - Volono Website Design
No reviews - Wet ® <@
ocal Listings T

47 ® ®
Skol Marketing
5.0 kA (51) -\ © 4

Skol Marketing | Facebook

www.facebook.com » Places » Saint Louis Park, Minnesota » Business Service ¥

ok %kk Rating: 5- 13 votes

5775 Wayzata Blvd, Suite 700. Saint Louis Park, MN 55416 ... Skol Marketing, Saint Louis Park,
Minnesota. 1146 likes - 12 talking about this - 4 were here. Skol Marketing is an online marketing
organization,...

Skol Marketing | LinkedIn

https:/fwww.linkedin. v LinkedIn ~

earn about working at Skol Marketing. Join Linkedin today for free. See who you know at Skol
eting, leverage your professional network, and get hired.

Organic
Theis | LinkedIn

S e aI'Ch Re S'L'I.].t S ttps:/www.linkedin.com/in/bentheis ~

Greater Minneapolis-St. Paul Area - Web Developer | Search Engine Optimization (SEO) | Google
Specialist | Social Media Expert | Internet Marketer | Speaker - Skol Marketing

local Skol Marketing workshops and seminar events ...

Search Query ||

Google Marketing Specialist | Web Developer | Search Engine Optimization ... Coordinate and present

See photos

Skol Marketing

183 followers on Googlo+

orctns | wiea oo | [

Addre
+ _ Phone: (612) 767-7565
Skol Marketin: "

5.0 %k kk k' 51 Google revit 5.0 s s sk % %k 23 Google reviews
Website designer in St. Louis Pé..., s

Address: 5775 Wayzata Blvd #700, St Louis Park, MN 55416
Phone: (612) 787-7565

Suggest an edit

Add missing information
Add business hours

Reviews from the web

515 Facebook - 13 votes

Reviews Writeareview  Add a photo

@ ‘'Heisaknowledgable presenter and trainer, and | have been a
o repeat customer."

*| highly recommend him for any small business owners for
websites to SEO."

a “Very informative and opened my eyes to social media a bit
more."

View all Google reviews

: 1200 S Washington Ave #270, Minneapolis, MN 55415

Knowledge
Graph /ID Card

SKOL MARKETING.
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SEO

http—equ1v=.\.z:<.¢.....£;;
B Backend Optimization >DOC11ment Tltﬂ,_,u;m

"’"‘co’
.

m HTML, Coding, reV‘"made ,,‘-:,ef:' P
Settings Ratart o o
otimination TEV°_ontext/%s TS AMIB
B Frontend Optimization -aZ mas W &ﬁ&puﬂ
B Content

B Media

m Offsite Optimization
B Social Media

B Local Listings
B Youtube :

SKOL MARKETING.
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Content is key

Use important keywords (spider
technique)

URL and web pages

Keep up-to-date (once a month)
Unique, Natural, and Relevant Content
(BLOGS)

Phase 1 and Phase 2

Hummingbird update

Longer but Stronger

SKOL MARKETING.
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Social Media
B Forgotten about benefit for social media

B Google now indexes posts and content on
your business pages from:

B Google+ Reviews from the web
u Facebook 5/5 Facebook

m Twitter

B Pinterest Profiles

i 0 ®© O M

Facebook Twitter Pinterest YouTube Linkedin

B Important to be on multiple platforms
B Reach larger audience and different

demographics
i
. OPTIMIZATION - -
B Be active on your platforms ENGJ,NI_E,_S_,? g, SE A
m Can be penalized if you are not ;‘“sr}gos“@ga = | NL(L%E = LINKS

L INKS 2

SKOL NARKETING. - EN

=i §WEB
ENGINES
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Transformation

SKOL NMARKETING

SKOL MARKETING.

LEIVR-in]

SROLNARKEINC]

1. Mobile Capable

2. Mobile Optimized
or Friendly

3. Mobile
Responsive

[ koL NARKETIG |

[ f]w]2 fin&]
& Vote for us
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Mobilegeddon

m Update hit April 21, 2015

m Affected every site on the
internet

B Integrated into algorithm

m Before update, website not
hurt for not being mobile
Optimized

B Ecommerce and Plugins

SKOL MARKETING.



Local Listings: Google, Bing, Yahoo,

etc...

m Searchable local listings
m “Online Yellow Pages”

m Can be found on multiple
platforms

m Search

m Mobile/App

Maps

m Social Media

SKOL MARKETING.

plumber

GOUS[Q

Get directions My places [ = =1

plumber

Local Twin Cities Plumber

Mr. Rooter® Full-Service Plumbers.
See Our Meney-Saving Coupon Offers.
minneapolis. mrrooter.com/

Plumbers in Your Area
Licensed Professional Plumbers.
Get Multiple Free Quotes Instantly!
www.plumbingnetworks.com/

- NLowry Ave 3
8 v Ave YY)
(€ ») 3
3
3 a
%an 2
= o
3
(2] z
o
hiden vl [Epd W Broadway Ave o

illard-H
Near North
s

o
> + &)
T S
imerial
North Loop

Glenvinag 4, ®

|

(

o
a

Halland
)

3N 3 |ed

181h Ave MNE

ERELPR T

(-]

Logan Park
Sheridan

Broadway 8t NE
St. Anthony o

West
&
E‘%D

Nicollet & S

Island S g,
t

ERL TR

o

Marcy-Holmes.

o
@ Minfieapolis

Downto@n
Minneapolis g

@ Soderlin Plumbing, Heating & Air - o o —ian

3612 Cedar Ave S, Minneapolis, MN — Paiawn 394} Downtown  ® ¢ Park

612) 721-4080 - soderlin.com Mawr L“"“,""“s West &,
Category: Plumber S
8 reviews 13} terstate gou Loring Park & 3
boiler - heaters F=
"EXTREMELY POOR. Nothing fair about them. o4 @
Called them and set up a time ..." - Calhoun Stevens

Isles W Franklin Ave Square E Franklin Ave
. . . @ Ventura £

@ Benjamin Franklin - Precian = bl Village  philiips %%é 2
1424 N 3rd St, Minneapolis, MN _— s 0 E % Y
{952) 933-8888 - Leks of Lowry  \Whittier raz g %
benjaminfranklinplumbingmn.com =2 Hill East ® xS z ]
Category: Plumber ° w2 B ol g

N A g -
E 72 reviews hekes, Lagoan Ave mk A % I Al Anaaps H iRy,
plumbing repair - heater - sump I e @ E 31t &t i
“So | find all of these glowing reviews hard to swallow 3 plfa‘?‘(:eg;’mm
given my experience." - - *
Lake
-'aJEnDun lﬁ’ Carag Lyndale | Central Caorcon

Park Supply of America ~ 1 mi Powderhorn Po
2727 E 26th St, Minneapolis, MN |W|_‘I' W 36th St E 36th St
(612) 822-3180 - parksupplycfamerica.com o
Category: Plumbers' Merchant wd W 32th St Eshst o c
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Google Tools: Analytics

m A free, easy-to-use web
analytics tool

m Provides reports showing how
visitors found your website,
and what they did when they
got there

m Measures the effectiveness of
your online and offline

marketing campaigns

SKOL MARKETING.

Missed Opportunities

Website visitors who did not become customers
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Google Tools: Analytics

m Location of visitors
m Demographics of visitors

m Platforms used to access
site

m Keywords

m Deep analytics

m Bounce Rate
s LI, L2, .3

m Conversions

SKOL MARKETING.

'ad Google Analytics

Dashboards

= Shoricuts

Intelligence Events

Real-Time

Audience

Acquisition

Behavior

Conversions

q

bthels@skolmarketing.com
Skol Markeling - htipwwy - 2

Home: Reporting Customization Admin W, arke.
AllWeb Site Data

Audience Overview Mar 29, 2014 - Apr 28, 2014

Emall Export v AddtoDashboard Shortcut <
All Sessions

e 100.00%

Overview

Sessions v | VS. Selectamelric Hourly | Day Week Month

® Sessions
30
5

Apr5 Apr 12 Aor 19

W New Visitor M Retuming Visitor

Sessions Users Pageviews Pages / Session
400 278 1,400 3.50
IODNANATN AN NNAAANY | A A

Avg. Session Duration

00:02:47
ASNAAN A

Bounce Rate % New Sessions

34.50% 63.00%
M A AN, T




Google Tools: Search Console

m See how Google sees
your site

T ool

m Alerts

m Sitemap

SKOL MARKETING.
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YouTube

m Second largest search
engine

m Stream live online for
FREE (Google+)

m Mobile and Computer
platform

m Analytics and metrics

for each video

SKOL MARKETING.
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Google AdWords

Traditional Advertising

Advertising Through Google

SKOL MARKETING.
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Recap

m Economic Impact

m Search Engine Optimization
m Content is key
m Social Media

m Mobile Matters

m Google Tools

= Google AdWords GO gle

AdWords

SKOL MARKETING.
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Thank You

Ben Theis
Skol Marketing

btheis@skolmarketi

612-787-SKOL (7565)

Full Workshop Schedule:

SKOL MARKETING.
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