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Search Engine Optimization

■ Improving your ranking on the organic search results 
in search engines. (optimizing your search engine 
presence)
■ Content is Key

■ Social Media

■ Mobile Matters

■ Google Tools

■ Google Advertising
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Economic Impact
■Google’s search and advertising tools generated 
$222 billion of economic activity in 2016

■ $80 billion in 2011, $94 billion in 2012, $111 billion in 2013, $131 billion 
in 2014, $165 billion in 2015

■ $4.6 billion in Minnesota

■ Benefiting 22,000 local entities
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Search Anatomy (Google)
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SEO

■ Backend Optimization
■ HTML, Coding, 

Settings
■ Frontend Optimization

■ Content
■ Media

■ Offsite Optimization
■ Social Media
■ Local Listings
■ Youtube
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Content is key

■ Use important keywords (spider 

technique)

■ URL and web pages 

■ Keep up-to-date (once a month)

■ Unique, Natural, and Relevant Content 

(BLOGS!)

■ Phase 1 and Phase 2 

■ Hummingbird update

■ Longer but Stronger



+ Social Media

■ Forgotten about benefit for social media
■ Google now indexes posts and content on 

your business pages from:
■ Google+
■ Facebook
■ Twitter
■ Pinterest

■ Important to be on multiple platforms
■ Reach larger audience and different 

demographics 

■ Be active on your platforms
■ Can be penalized if you are not
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Transformation

1. Mobile Capable

2. Mobile Optimized 
or Friendly

3. Mobile 
Responsive
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Mobilegeddon

■ Update hit April 21, 2015

■ Affected every site on the 
internet

■ Integrated into algorithm

■ Before update, website not 
hurt for not being mobile 
Optimized

■ Ecommerce and Plugins
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Local Listings: Google, Bing, Yahoo, 
etc...

■ Searchable local listings

■ “Online Yellow Pages” 

■ Can be found on multiple 
platforms
■ Search

■ Mobile/App

■ Maps

■ Social Media
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Google Tools: Analytics

■ A free, easy-to-use web 
analytics tool

■ Provides reports showing how 
visitors found your website, 
and what they did when they 
got there

■ Measures the effectiveness of 
your online and offline 
marketing campaigns

Missed Opportunities
Website visitors who did not become customers
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Google Tools: Analytics

■ Location of visitors

■ Demographics of visitors

■ Platforms used to access 
site

■ Keywords

■ Deep analytics
■ Bounce Rate

■ L1, L2, L3
■ Conversions
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Google Tools: Search Console

■ See how Google sees 
your site

■ Sitemap

■ Basic analytics

■ Alerts
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YouTube

■ Second largest search 
engine

■ Stream live online for 
FREE (Google+)

■ Mobile and Computer 
platform

■ Analytics and metrics 
for each video
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Google AdWords

Traditional Advertising Advertising Through Google
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Recap

■ Economic Impact

■ Search Engine Optimization
■ Content is key

■ Social Media

■ Mobile Matters

■ Google Tools

■ Google AdWords
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Thank You

Ben Theis
Skol Marketing

btheis@skolmarketing.com

612-787-SKOL (7565)

Full Workshop Schedule:

www.skolmarketing.com/workshops
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